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e “Birdy and George’s Creative Adventure” is a
delightful and imaginative story that captures the
essence of creativity, and inspires young readers to
embrace their own imaginative powers.

* This heartwarming tale offers an entertaining and
relatable experience which helps find the perfect
ending, leaving readers wanting to create their own
stories.

e This creative adventure features vibrant and
engaging artwork that will draw readers into the
story and encourage the use of their imaginations.
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Birdy’s Tale of a Story
By (artist) Sally Small

Birdy, a creative thinker, has an idea to write a book
with George, her quirky sidekick, which takes the pair
on a fun-filled, and surprising adventure.

“Birdy’s Tale of a Story” is a book that encourages
children to write, conceptualise or illustrate a story.
The book’s aim, with some assistance from our
heroine “Birdy” and her faithful Cavoodle “George”,
is to help organise a child’s thoughts and ideas when
structuring a narrative. This book focuses on the
basic elements that comprise a good story: setting,
characters, problem, climax, and resolution.

Sally Small is a Graphic Designer and lllustrator
based in Sydney, Australia. She has been a creative
professional for over 15 years and has an established
portfolio in print, web, illustration & brand design.
Having worked as a freelance designer, with agencies,
small businesses, government departments and
as part the of marketing team in large corporate
businesses, Sally has developed a strong
understanding of brand communication, problem
solving and how to deliver clear messages. She has
a great passion for books and a particular interest in
designing and illustrating for children literature.
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